
crawled under the door again to emerge just as 
he and Luke were going out onto the podium. 
Th en it was a weird week that followed. We did 
all the media on the Monday and then Monday 
afternoon my grandson went into hospital. On 
the Wednesday, we learned that my brother’s 
cancer had come back and on the Th ursday 
he had to go in for a six-hour operation. So 
Bathurst was already gone because family 
comes fi rst. We didn’t actually get around to 
celebrating it properly until a couple of months 
ago. Well, my husband and I, anyway. Winning 
Bathurst was special and you’ll never get that 
feeling again. You can win Bathurst a hundred 
times, but the fi rst time’s the best.

Surely it makes you want to win more?

You know what, to be really honest, to win 
Bathurst was always on my bucket list. I’ve 
done it. I’ve ticked it. If I never win it again or 
I win it 10 times, it’s still ticked off  my bucket 
list. Funny thing is, winning a championship 
was never on my bucket list. It was only 
winning Bathurst. I think it was because we’d 
won the Bathurst 12 Hour (in 2013). I wanted 
to win the Bathurst 1000 as well, so I’ve now 
done all that. I have to go and fi nd other stuff  
to put on my bucket list because I’ve nearly 
covered them all. And most of it’s in motor 
sport, anyway.

Well, this year you have been contending for 
the championship.

We are contending to contend. We are up 
there. We still have a bit of learning to do. 
We have a bit of stretching to do to stay there 
consistently. Th is time next year, we won’t be 
stretching to stay there. I think we will get to a 

point where we will be a force to contend with. 
In a sense, we are now, but I think we’ll be in a 
better position next year because Anton will be 
more experienced. And Anton’s a big factor in 
the team’s future.

Th e team needs more consistency.

Oh, defi nitely.

So what’s holding you back?

I don’t think it’s one thing that’s holding us 
back. It’s no secret that out pit stops are not the 
best if it doesn’t include fuel. But we practise 
and practise. Th ese are still young kids. Not 
all young, but it’s still a bit nerve-wracking for 
them. I think we need to start throwing ping 
pong balls at them while they’re doing a pit 
stop. My father used to do that. It was an old 
trick. I used to play the violin and I could not 
get one thing in this sonata, and my father (the 
late John Saunders, the Hungarian immigrant 
co-founder of the Westfi eld shopping centre 

empire, who adopted her) started throwing 
ping pong balls at me. I said to him “What are 
you doing?” He said “If you can ignore the ping 
pong balls and get it right, you will always get it 
right”. And it worked. I know it sounds weird, 
but apparently ping pong throwing was a big 
thing in Hungary. Or maybe some other kind 
of ball.

So you think that the team is now down to 
tidying up the smallest details?

It is. But tidying them up in an order that will 
fi t the puzzle because if you don’t, you end up 
with your left arm not knowing what the right 
arm’s doing. It doesn’t work. We have the magic 
formula; we just have to make more of it.

More often than not, you have a fast car and 
you have one of the fastest drivers, plus a 
young gun who’s looking like a future star. So 
the main ingredients are there, aren’t they?

Th ey are. And when I watched Anton at the 

beginning of the year, I just went “Okay, I 
was wrong” because I didn’t want him there. 
I wanted to go for a points year, so I wanted 
an older driver that was just going to give me 
points every weekend. Didn’t have to come fi rst 
or second, but was going to give me continual 
points. Barry talked me out of that and talked 
me into Anton. But I hadn’t followed Anton’s 
career and then I went and sat myself down, did 
my homework and said to Barry “Okay, we’ll 
try it your way. But if at the end of the year we 
should’ve gone my way, you owe me a beer”. I 
already owe Barry like a case of beer. But he was 
right – and I’m quite happy to say he was right 
because Anton has proved himself. Sometimes 
he tries a little too hard and he over-steps 
himself. He just has to relax a bit and not think 
that every time he doesn’t do well, that there’s 
someone looking over his shoulder. We don’t do 
that. It’s just relax, dude, take your time.”
Next issue: Betty continues her extraordinary 
outpourings, opening up on being a woman 
in a man’s world and the racing Kismet shares 
with the equally quirky David Reynolds
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Betty created and paid for 
the landmark Mercedes 
Benz Supercar program.

Betty opens up to Foges
about her commitment to 
Supercars.

to give every single Holden team on this grid 
– except for (factory backed) Red Bull – an 
incentive. If you’re on the podium, you get a 
bonnet. If you come in the fi rst fi ve, you get 
a door or what ever it is. But then they said 
“Oh, no, we can help you”. I said I don’t want 
anything, I can aff ord it. It’s the other (Holden) 
teams, if we don’t help them and keep them 
going, we’re not going to have a series. So I’ve 
told them, when they give every single Holden 
team an incentive program – don’t have to give 
us money, just parts that we would have to 
pay for normally – then I’ll put the Lion back. 
And I’m still waiting. It’s not just about me. 
Th at’s why I named the team Erebus so that it 
wasn’t Betty Klimenko Racing. So this can go 
on forever. I’m already getting closer to the big 
motor sport shopping centre in the sky, so I 
wanted this to be something that lasts after I’m 
gone.

Of course, you are in a position to take an 
independent stand. Th e scariest thing about 
you to those in the pit lane is that you’re 
simply too wealthy to be controlled.

I think it is. Th ey can’t intimidate me, either. 
I was trained by the best (her business tycoon 
adoptive father).

When you’re fi nancially independent, that 
gives you a great deal of freedom, doesn’t it?

You know that you can take a stand. I 
probably wouldn’t have taken a lot of the stands 
I made otherwise, especially when it came to 
opposing the turbo V6. I probably would’ve 
just been quiet if I was just a normal owner, 
but I’m lucky. And I’m always on a mission of 
some kind, especially in motor sport, trying to 

help all the volunteers, without whom there 
wouldn’t be any racing.

Many people have been critical of how much 
money you’ve spent, but the point is that, 
wasted or not, it’s yours to do with what you 
like.

Exactly. It was money I saved myself. I didn’t 
use my family’s money. I used money I had 
saved. Some women buy shoes or private planes 
or houses. I went into motor sport. And now, 
how much I spent on it’s not even a bump. 
Barry’s brought it all the way down to where for 
me it’s nothing. It would be like an eightieth 
of what I was paying. He’s brought it so far 
down and then he gets worried when he has to 
ask me for fi ve thousand dollars. It used to be 
10 times that every week (under the previous 
management).

Which is more of a refl ection on the huge 
sums you were spending then.

Oh, it is. Sometimes I scare myself, but I 
can’t let that change the way I feel. I can’t cry 
about it because it’s gone, it’s fi nished, it made 
me who I am. I let it go. Th ere’s nothing I can 
do but let it go. I’d love to have made diff erent 
decisions, but I didn’t.

We all love the fairy-tale of the little team 
that could…

I fi nd that rally amazing. Even though the 
fans know I have a lot of money, they still call 
us the little team that could.

But, realistically, the team doesn’t go wanting 
and I’d suggest it runs on a pretty healthy 
budget.

Actually, it’s not. It’s a pretty basic budget. 
Barry is very careful with my money. I’ll say 
to him “Look what they have down there at 
DJR Team Penske. Isn’t that a great idea?” He’ll 
say to me “We don’t need it, Betty. We’re not 
buying it, Betty. You won’t use them”.

You spend the money where it counts, 
though, don’t you?

Yes, we do, but every year the balance is going 
more towards sponsors than it is towards me. 
We’re actually now at a point where I can’t yell 
at Barry and say “I put in more money than 
all the sponsors”. We’ve just tipped over that 
bridge where sponsors are paying more than I 
am – and it’s a good feeling.

You have some good backing now, but it’s 
been a battle to attract sponsors over the 
journey.

It’s diffi  cult because I think sponsors look 
at me and think “well, you really don’t need 
sponsors”, but I do. What am I going to put 

on the bonnet? My smiling face? One of my 
businesses is on the car, but besides that, my 
main business (property development) is so 
far away from motor sport that there’s just no 
reason to put it on there.

Did winning Bathurst make it all 
worthwhile?

It scared the crap out of me. I had an anxiety 
attack, fi rst time ever. I thought I was having a 
heart attack. But apparently my mind couldn’t 
accept the fact that we’d won. I was thinking 
it’s only our second year with Holden, this is 
not meant to happen. But we won it fair and 
square, and for me that’s a very big thing to 
be able to do. For once, I was lost for words. 
I was standing there with this goofy smile on 
my face, as if to say “Look, everyone, this is 
my footprint, not my father’s, not anyone 
else’s. I didn’t throw millions at this one. Th is 
is just hard work and the union of brilliant 
people”. I listened to Al (Alistair McVean, 
Reynold’s race engineer) on the radio with Dave 
over the last couple of laps and I was crying 
hysterically. It was such a big moment for all of 
us. Unfortunately, my moment was shattered 
because all I could think of was that I had to 
go to the toilet and there were 17,000 people 
behind me. I got down on my belly behind the 
car when Dave was standing on it because there 
was small gap under the garage door, crawled 
through and ran to the toilet, came back and 
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Auto Action reaches a massive audience with genuine growth in 

magazine sales, social and digital audience reach over  the past 

2 years. Since Auto Action’s re-launch of the printed magazine, 

32,000 magazines are distributed nationally on average 

each month, with monthly magazine readership approaching 

100,000 readers based on industry standard measurement. 

The Auto Action Facebook page has grown from 69,000 to 

nearly 74,000 followers over the past two years. Auto Action’s 

Facebook reach per month on average is 300,000 to 400,000 

and  Facebook engagement is on average 75 percent of reach. 

The Auto Action Twitter account has seen steady growth and 

now has 7190 followers. The Auto Action Instagram account 

has also grown since being re-activated. The new-look Auto 

Action website was launched in January 2016 and, after a little 

more than 18 months, is attracting a daily audience of several 

thousand views. The total number of viewers in the month of 

March 2018 was approaching 100,000 individual users, with over 

165,000 page views.

It’s been two and a half years since Australia’s longest 

running motorsport publication was purchased by Action 

Media Partners as the foundation for the country’s only 

genuine multi-media motorsport news, review and 

commentary platform. The new look Auto Action, with 

the bigger tabloid format and increase in total size, hit 

the stands on July 25 2016  and since then another 40 

highly- successful issues have followed. The print edition 

of Auto Action was instantly successful, with a massive 

increase in sales over the magazine’s previous few years 

results. The printed version of Auto Action continues to 

break news stories and is filled with in depth coverage that on-

line news outlets cannot match.

OUR AUDIENCE HAS GROWN 
IN THE PAST 2 YEARS

AUTO ACTION’S ONLINE PRES-
ENCE HAS INCREASED SIGNIFI-
CANTLY SINCE ITS RE-LAUNCH

AUTO ACTION WEB SITE GOOGLE 
ANALYTICS NUMBERS FOR THE 
PAST 12 MONTHS
• Total unique users: 387,609

• Total visitors: 796,570

• Total pageviews: 1,013,434

• Total ad impressions: 3,012,498



The Number One
Motorsport News 
Publication in  
Australia since 1971

Auto Action is a true multi media platform that provides comprehensive coverage of Supercars throughout the 
year, both in print, on line and across social media channels. Each issue contains major news, in-depth features, 
incisive analysis and informed comment. Additionally, Auto Action runs extensive reports on each Supercars round 
and supporting races in print, plus previews of major events. Every Supercar round, AA’s digital and social channels 
provide daily updates and news on all the action.
 
The fortnightly magazine – which is an Australian motor racing institution – is backed up by breaking Supercars 

news on its web site at www.autoaction.com.au. Breaking the news when its not possible in the printed version. All 
supported by a massive social media reach that includes Auto Actions face book page of over 74,000 followers.
 
AA’s coverage of Supercars has been bolstered in 2018 by the return of established authorities Mark Fogarty and 

Bruce Newton, the two most credible and connected journalists in the business. Auto Action has broken most 
of the biggest Supercars news stories of the year, headlined by revealing in extraordinary detail Ford Australia’s 
return with the Mustang well before the official announcement – arguably the Australian motor sport ‘scoop of the 
decade’.
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AA SCOOPS MAJOR MEDIA 
AWARDS
AUTO ACTION’S Mark Fogarty has won the major 

prizes in the Supercars Media Awards.

Fogarty was judged as the Best News Reporter 

of 2018 for his slew of revelatory stories since his 

return to AA in March.

He was also acknowledged for breaking the biggest 

Supercars news story of the year.

Known throughout the industry as ‘Foges’, AA’s 

legendary Editor-At-Large won the Best Breaking 

News Report for his super-scoop on  

Ford Australia’s return to racing with the Mustang.

Following weeks of investigation, Foges broke the 

Mustang scoop on AA’s web site the day before the 

official announcement.

His awards were validation of Auto Action’s renewed emphasis on breaking the big news in Supercars, with most 

of this year’s major developments revealed in the magazine or at autoaction.com.au.

Fogarty paid tribute to the tight-knit AA editorial team, led by publisher/co-owner Bruce Williams.

“These awards are as much for them as they are for me,” Foges said. “Their hard work and enthusiasm has re-es-

tablished AA as a news-breaking force and industry agenda-setter.

“These are the awards of which I am most proud because they acknowledge this extraordinary  

team effort.”
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MUSTANG IS GO!

$20M WIN
Dan’s China Triumph 

CRAIG LOWNDES  

“Back in the Game”

PLUS
THE BEND’S OPENING EVENT.  

AUSTRALIA’S $110M RACETRACK

WHILE FORD Australia is returning to Supercars, there are growing doubts regarding Holden’s future – and not just about its ongoing involvement in Supercars – but its survival as a car brand.
Holden’s sales have been in decline for a number of years, but since it underwent a brand change due to the closing of its local manufacturing operations, its sales have been in free fall making the future look even bleaker.In recent times, GM management has shown strength in its willingness to cut loss-making operations, as evidenced by its exits from Europe, Russia, Indian, and South Africa. 

It is believed Detroit is quickly running out of patience with Holden, with industry concerns exacerbating signifi cantly in recent weeks after a series of events, which included:
■ An unannounced trip EXCLUSIVELY REVEALED by the AUTO ACTION website to Australia by Barry Engle, president of General Motors International. Engle fl ew into Melbourne on the Saturday of the Australian Grand Prix, holding a series of crisis meetings with the Holden board, its senior management, and leading dealers.■ Holden’s announcement to “suspend” development of its V6TT Supercars engine. Holden’s Executive Director of Marketing, Mark Harland made the announcement on the Friday morning at the recent Symmons Plains Supercars event, with the directive have come straight from Detroit. 

■ Harland, a 20-plus year veteran of GM leaving the company unexpectedly only three days later. Th e Canadian drove Holden’s brand change, initially from Singapore but the past 15 months from Fishermans Bend.US media have also reported GM is also expected to make a decision within days on its South Korean operations, which have been hit by mounting losses due to increased costs, and massive falls in sales and exports.Despite heavy discounting and growing dealer incentives, last month Holden registered just 5116 sales, only beating Kia into 10th place by just 32 units. 
It also recorded its worst fi rst quarter result in history with just over 15,500 sales, down over 22 percent, while its market share is at an all-time low of just over fi ve percent.Th ree recent, and important, models introduced into the Holden line-up as part of its “24 new models by 2020” mantra – Astra, Colorado, and Equinox – have all failed to gain traction in the marketplace, while the new ZB Commodore made up only 570 of the 990 Commodores sold in March.

Fairfax Media’s Toby Hagon reported last weekend that Holden Managing Director Mark Bernhard said the company was “working decisively to turn [its fortunes]” but how this plays out is concerning for all, especially Supercars which could lose its steadfast manufacturer support.Let’s hope Holden survives.

Former Holden man Mark Harland.

FORD’S IN – BUT WHAT ABOUT HOLDEN?

AUTO ACTION breaks the biggest 

Supercars news of the decade!

it, but it’s possible while maintaining the look of the manufacturer’s DNA,” Stuart told Auto Action. “You can fit them over the chassis without bastardising the look.”
Computer Aided Design (CAD) and Computational Fluid Dynamics (CFD) have made the optimisation of a coupe and aerodynamic parity with the four-door sedans practical and 

relatively cost-effective.
“It’s not simple, but it’s nowhere near as difficult as it would have been 10 years ago,” Stuart said, adding that Supercars’ technical team has identified 60 

models that can be adapted to the NG dimensions under the Gen2 allowances.
Using computer game platforms, they created “rough renderings” of 

potential Supercars coupes – the likes of Mustang, Camaro, GT-R and Lexus RC F.
It is understood that the height of the Mustang body would require the roofline to be raised to accommodate the roll cage, the dimensions of which are fixed.

“Therein lies the issue,” an 

insider confided. 
“The main roll hoop would be sticking up through the roof, but it can be done.”
To comply, the Mustang’s roof line would need to be raised by around 100 mm, with a corresponding increase of the A pillars and windscreen aperture. 

According to Stuart, 
adapting the shape to 
maintain aerodynamic parity is straight forward.
“That’s no different to any car – we have to balance out the aero,” he said.
“We’ve spent a lot of time and money on developing a process which we pass on to the homologation team.”While not specifically 

addressing the Mustang because of the strict secrecy surrounding the newly 
announced DJR Team 
Penske/Tickford Racing joint development program, Stuart admitted that Supercars was prepared for the entry of a two-door coupe.
“We’re ready to go if 

someone wants to do 
something,” he said.
Supercars confirmed 

manufacturer approval was not required for new models.
MARK FOGARTY

T

MUSTANG WILL be Ford’s new Supercars weapon in a surprise return to racing next year.
In a major reversal, Ford Australia is supporting the development of a Mustang racer as part of a renewed performance road car push.AUTO ACTION broke the big news on Monday in an exclusive expose on our web site, pre-empting the offi  cial announcement in Melbourne on Tuesday (April 17).

Ford confi rmed, as we reported, that DJR Team Penske and Tickford Racing have been given the go ahead to switch to the Mustang to counter Holden’s all-conquering ZB Commodore.Broadmeadows’ arms-length return to Supercars racing was part of the unveiling of Ford Performance in Australia and New Zealand, adopting the Blue Oval’s global performance car and racing brand.
Th e full offi  cial details of the relaunch of Ford’s involvement in Supercars and a local performance car division are at autoaction.com.au.

Although not full factory backed eff orts, both frontline Ford teams will receive offi  cial technical and fi nancial assistance from Broadmeadows to create a Mustang-look V8 racer that insiders are calling “a Commodore killer”.
Th e Supercars Mustang will be powered by the Blue Oval’s familiar fi ve-litre V8.
Ford Australia’s about face follows the declaration by DJRTP’s legendary American team owner Roger Penske – exclusively reported in AA #1732 – that the stalwart Blue oval squad could switch to ZB Commodores next year if there was no competitive Ford replacement for the FGX Falcon.Despite elaborate eff orts to keep Tuesday’s announcement a secret, AA uncovered details of Ford’s return to Supercars through an extensive.Ford also announced Tuesday the company’s global Ford Performance brand is to be introduced locally as an umbrella for high performance models.It is understood that the Mustang, forthcoming Ranger Raptor and future Focus RS will be sold through the existing dealer network under the Ford Performance brand.

In recognition that Ford Australia has neglected its racing and performance car heritage in recent years, resulting in the collapse of its passenger car sales, the company has also fi nally decided to re-engage with Supercars.Although not required by the rules, DJR Team Penske and Tickford Racing have held back from moving to Mustang without Ford Australia’s approval and support, avoiding any potential dispute over Intellectual Property (IP) rights.
Now they backing, the teams will revive the joint Mustang development program they instigated in early 2017.Th e Supercars Mustang will feature extensive use of composite body panels and inner structures, and other weight-reducing components, following the precedent set by the controversially ‘lightweight’ ZB.

AA understands that a prototype Mustang racer will be shown in a public demonstration – possibly at the Bathurst 1000 in October – before homologation and aero testing to fi nalise the design at the end of the year.
Tickford Racing is currently the offi  cial Ford homologation team, but development of the car will be a co-operative eff ort with DJRTP.It is likely DJRTP majority team owner Roger Penske has brokered additional technical support from the Ford Performance racing division in Detroit through Team Penske’s association as a factory backed Blue Oval team in NASCAR.Next year will mark the return of the Mustang to Australian touring car racing after an absence of 33 years.Th e last Mustang to race in the ATCC was Dick Johnson’s fi ve-litre Group A version, which he campaigned in 1985/86.Before that, the original Mustang dominated the ATCC from 1965-69, with Norm Beechey and the late Ian Geoghegan sweeping the titles.Along with Geoghegan’s much-modifi ed GTA, Allan Moff at’s iconic 1969 Boss 302 Trans-Am Mustang and Bob Jane’s earlier ’68 notchback coupe version were front-runners from ’69 until the fi nal year of the Improved Production formula in 1972.
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IT’S ON! FORD RETURNS WITH MUSTANG

Revealing how Ford teams will switch from a dead bird to a bucking bronco in a Supercars upheaval  TWO-DOOR coupes like the Ford Mustang have been eligible in Supercars since the start of last year, when the Gen2 rules came into effect.Gen2 was an extension of the New Generation technical and eligibility regulations – introduced as Car Of The Future in 2013 – that allowed new body shapes and engine configurations other than V8s.COTF/NG opened the 
category to makes and models other than the 
Ford Falcon and Holden Commodore, but new entrants Nissan, Erebus AMG and, in 2014, Volvo were still restricted to four-door body shapes and five-litre V8s.For the first time since the V8 formula took over in 1994, Gen2 in 2017 allowed not only smaller turbocharged V6s, but also two-door coupes – with the proviso that the production model had four seats.

The change has allowed teams to drape the standard NG chassis with body panels 

resembling the likes of the Mustang, Chevrolet Camaro and even the Nissan GT-R, but reskinning a chassis from, say, a Falcon FG X look to the appearance of the new-generation Mustang is not a simple process.
Making the Mustang – or Camaro or GT-R or any of a multitude of other eligible two-door coupes – is not straight forward, with the body shape having to be adapted to the fixed dimensions of the NG chassis.

All existing homologated Supercars have had their body shapes cut and shut to fit the chassis while retaining the proportions of the donor road car.
It will be the same with the Mustang, only more so, with roof height the main issue in terms of shape, which in turn tests the aerodynamic parity requirements.

The Mustang’s roof height is below the minimum, while it is believed its bluff frontal area 

– which affects drag – will demand creative thinking. At the beginning of last year, DJR team Penske and Tickford Racing conducted a preliminary computer design study to work out the basic parameters of a Mustang  Supercar and whether it could be adapted to the NG chassis.
“Yes, it does fit,” Tickford Racing team principal Tim Edwards told me mid-last year.

“It fits on the current 
chassis. It’s like every other car that gets stretched, squeezed, pushed and pulled. You can hide a multitude of sins by doing composite panels.
“You push it, pull it, stretch it. That’s just what you do to make it fit.”
Supercars sporting and technical director David Stuart said coupes like Mustang presented a challenge to fit over the control chassis.

“There are difficulties to do 

MAKING THE MUSTANG FIT



2019 Dates & Deadlines
ISSUE NO. ON SALE DATE MATERIAL BOOKING DEADLINE
1752 10/01/2019 03/01/2019 27/12/2018

1753 24/01/2019 17/01/2019 10/01/2019

1754 07/02/2019 31/01/2019 24/01/2019

1755 21/02/2019 14/02/2019 07/02/2019

1756 07/03/2019 28/02/2019 21/02/2019

1757 21/03/2019 14/03/2019 07/03/2019

1758 04/04/2019 28/03/2019 21/03/2019

1759 18/04/2019 11/04/2019 04/04/2019

1760 02/05/2019 25/04/2019 18/04/2019

1761 16/05/2019 9/05/2019 02/05/2019

1762 30/05/2019 23/05/2019 16/05/2019

1763 13/06/2019 06/06/2019 30/05/2019

1764 27/06/2019 20/06/2019 13/06/2019

1765 11/07/2019 04/07/2019 27/06/2019

1766  25/07/2019 18/07/2019 11/07/2019

1767  8/08/2019 01/08/2019  25/07/2019

1767  22/08/2019  15/08/2019 08/08/2019

1768  5/09/2019 29/08/2019 22/08/2019

1769  19/09/2019  19/09/2019 21/09/2019

1770  3/10/2019 26/09/2019 19/09/2019 

1771  17/10/2019 17/10/2019 03/10/2019

1772  31/10/2019 24/10/2019 17/10/2019

1773  14/11/2019 07/11/2019 30/10/2019

1774  28/11/2019 21/11/2019 14/11/2019

1775  12/12/2019 05/12/2019 28/11/2019
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RATES & SPECS  
- Display Advertising

AUTO ACTION - DISPLAY ADVERTISING RATES – ALL PRICES PLUS GST.   
   
  CASUAL RATE; 6 X RATE 12 X RATE MAXIMUM DISCOUNT(x 25)

DOUBLE PAGE SPREAD $3,900 $3,600  $3,325  $2,945
FULL PAGE* ^ $1,995  $1,725  $1,600  $1,450
HALF PAGE  $1,050 $950  $900 $850
2/5 PAGE V  $900 $875  $825  $775
1/3 PAGE V   $750 $675  $625 $575
1/5 PAGE V   $600 $575  $525 $475 
1/4 PAGE   $550.00 $500 $450 $425
1/8 PAGE   $375. $325  $275 $225

COLOUR POSTER** – Poster is printed on the inside front and back cover of the magazine and includes  
2000 unfolded posters on 95 GSM Stock - $4,000.00 plus freight and GST. Additional run-ons can be negotiated POA.
^ Full page trim: 250mm (W) x 365mm (H). Bleed 255mm (W) x 370mm (H).

*Premium positions can incur a 10% loading
**Subject to availability

HALF PAGE
250mm (W) x 
180mm (H)

HALF 
PAGE
VERT

122mm 
(W) x 

365mm 
(H)

THIRD
PAGE
VERT

108mm 
(W) x 

365mm 
(H)

DOUBLE PAGE SPREAD
520mm (W) x 375mm (H)

FULL PAGE
250mm (W) x 
365mm (H)

2/5
97mm 
(W) x 

365mm 
(H)

1/5
VERT

47mm (W) x 
365mm (H)

1/3
HORI

250mm (W) x 
121mm (H)

1/4
HORI

250mm (W) x 
89mm (H)

1/8
123mm (W) x 

89mm (H)

1/4 PAGE 1/8
1/3 PAGE
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AUTO ACTION - ACTION MART – DELIVERS YOU 

REGULAR COST EFFECTIVE ADVERTISING TO YOUR 

TARGET MARKET.

• The Action Mart Trade Section Is One Of The Most Cost 

Effective Ways To Communicate With The Motorsport 

Consumer. 

• It Delivers Regular Placement In A “Directory 

Environment” Which Consumers Will Go To When They 

Are Looking To Purchase Parts Or Motorsport Related 

Services.

• These Ads Can Be Rotated To Give Different Product Ads

• These Can Be Booked To Appear Every Issue (26 Times 

Per Year), Monthly (12 Times Per Year) Or For The Minimum 

Of Six Bookings In A Row (3 Months)

• Size Is 80mm Wide X 55mm Deep

ACTION MART RATES;

• 6 Insertions This Is Minimum Booking - $110 Each Plus Gst- 

Three Months Of Placement.

• 12 Insertions - $95 Each Plus GST – Ad Appears Each 

Issue For Six Months Or Monthly For 12 Months.

• 25 Insertions - $80 Each Plus GST – Ad Appears Every 

Issue For A Year.

CLASSIFIEDS – LIST YOUR FIRST AD FOR FREE!

• Sell anything and everything motorsport related, race cars, 

trailers and parts.

PLEASE NOTE STRICTLY NO BUSINESS ADVERTISING

FIRST LISTING IS FREE - TO RE RUN YOUR AD THE 

FOLLOWING APPLIES.

• 10cm x 2 column - $150.00 plus GST for one insertion, 

$125.00 each plus GST for two insertions, $400 plus GST 

for 4 insertions.

• 10cm x 1 column - $100 plus GST for one insertion, $80 

plus GST for two insertions and $200 plus GST for 4 

insertions.

All you need to do is to supply us via email to bruce@
overdrivemedia.com.au with a JPEG image of not less than 

200KB in  

size and around 100 words for  

a 10 x 2 column ad and 30 words for a 10 x 1 column ad.

RATES & SPECS - Action Mart  
& Classifieds
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GRAPHIC DESIGN  
- Let us create your ad!
LET AUTO ACTION’S CREATIVE DEPARTMENT DESIGN AN AD JUST FOR YOU!

Auto Action’s creative department have decades of experience in the motoring 

industry. Whether it’s an online campaign or print advertising, the combined expertise 

of Auto Action’s  professional creative department will keep your business ahead of the 

competition. Call or email Bruce Williams (0418 349 555 or  

Bruce@Overdrivemedia.com.au) to discuss your advertising needs.

ADVERTISING  
- Production Guidlines
Auto Action is printed by Fairfax Media, as such we 

follow their print guidlines. If you would like more 

information regarding mechanical print specifications 

visit their website: http://www.adcentre.com.au/

adspecs/advertising-specifications-for-metropolitan-

newspapers/  

 

Auto Action accept press ready, high resolution PDF 

files.

 We recommend saving the file as an EPS out of 

your native program and using Acrobat Distiller to create 

the PDF.

     PDFs generated from within Office packages 

such as Word, Excel, Publisher or Powerpoint are not 

acceptable.

     PDFs generated from Adobe Photoshop are not 

acceptable.

     PDFs created from native programs such as 

Indesign, Quark Express, Illustrator or Freehand are 

acceptable.

IMAGE RESOLUTION

We print at a linescreen ruling of 100lpi. Please supply a 

minimum of:

 Images: 150dpi

 Single bitmap: 600dpi

 All logos should be supplied as either single bitmap 

or vector artwork.

 

COLOUR

 All colour must be supplied as CMYK.

 Please ensure all elements including any TIFFs, 

JPEGs, or EPS images within your file do not exceed 

CMYK Total Ink Percentage of 240%.

MONO

All mono art must be supplied as Grayscale not less 

266dpi.

SIZING

When preparing your advertisement in your native 

program, please ensure that your paper size and your 

advertisement size are the same. Registration and trim 

marks are not required.

FONTS AND TYPE

We do not recommend reversing text out of four colour 

images. Minimum type sizes:

    SINGLE solid colour: 6pt

    COLOURED type on a white background using two or 

three colour plates: 8pt

    REVERSED type out of one colour plates: 8pt

    REVERSED type out of two or more colour plates: 12pt 

san serif bold

*(failure to do adhere to these guidlines may incur an added production 

costs)
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From a humble Victorian HQ, Albins has set its sights on the global motorsport 
market – and it is getting there, one ratio at a time

LOCAL HEROES AUSTRALIAN MOTORSPORT MANUFACTURING IN FOCUS

Ballarat, Bathurst   
& Beyond

V ictoria’s Central Highlands is not, perhaps, where one might expect to fi nd world-leading motorsport technology but no one ever mentioned that to Ivan Albins.
From its base fi ve minutes’ drive outside Ballarat, Albins Performance Transmissions has grown into one of the world’s leading transmission suppliers, one that exports to all corners of the globe.

Born from a need for spare parts and unable to fi nd any suitable replacements for his vehicles, Albins began crafting his own components for his own personal off -road racers in the 1970s. Word soon spread that Albins’s suspension parts for his buggies were the best available and far superior to anything else on off er. So in 1978 Albins was established.In the early days Albins built and serviced engines and gear transmissions for VW buggies and soon developed a loyal following with his fellow racers, who were lining up to get their hands on his components. Albins then transitioned into gear 

cutting and the manufacturing of upgraded gear kits. With more and more orders fl ooding his workshop, Ivan Albins decided to purchase his own specialised equipment and focused his talents on his gear sets. Shortly after, orders for his world class and innovative gear sets fl owed in from the USA and soon Albins grew into a fully fl edged business, sending precision racing parts all over the world.
Fast forward to 2016 and Albins has grown into a global supplier of competition racing components that are respected around the world, in both the motor racing sector and a growing business in the automotive industry itself. Now operated by three partners, Steve MacDonald, Craig Geddes and Steven Nicholson, Albins has expanded their already successful off -road gear sets to the manufacture of street racing and drag racing gear kits, Supercar transmissions, high performance off -road gearboxes and even the development of off -road military applications.Albins designs and manufactures all of its components entirely on one site.

by JASON CROWE

From initial concept and design to the 
manufacturing 
process to fi nal 
testing, is all done 
in-house at Albins’s Ballarat site

Final drive 
gearset to suit  
the Porsche 930 
gearbox
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“We off er a full engineering service including initial concept design, systems engineering, component and assembly design using 3DCAD and CAE tools, as well as thorough life support with spare parts packages and service arrangements,” explains Craig Geddes.Albins also off ers a wide range of machine capabilities including: CNC turning, milling, gear cutting and CNC Gear Profi le Grinding and specialises in the manufacture of Spiral Bevel and Hypoid gears. Th is type of gear is most recognised as the fi nal drive gear set in a rear wheel drive vehicle. Albins employs a German system, Klinglenberg Palloid, for the manufacture of these parts and is the only company that has this equipment and capability in Australia.
Th rough the manufacture of such a broad range of high performance specialist driveline components, V8 Supercars awarded Albins the transmission contract for its Car of Th e Future.

  “Landing the V8 Supercar deal was a great boost for our profi le,” says Geddes.“When the technical committee were developing the Car of Th e Future, the desire was to move to a transaxle for vehicle 

packaging and weight distribution. Albins was able to provide a solution that met all their criteria and was awarded the controlled component contract.”
Th e Albins ST6 transmission was originally designed for the Australian V8 Supercar as a transaxle. It is a 6-speed sequential transmission that can be confi gured to an in-line transmission, rear-mount transaxle or mid-mount transaxle, providing a range of 

applications across a multitude of platforms. Nearly all these confi gurations incorporate a ‘drop gear’ arrangement that allows the customer to easily change the overall gear ratios for diff erent tracks at a low cost. Th e volume of sales of these other variations is now much greater than the original application. Albins designs and manufactures 

this gearbox completely in-house.Apart from being one of the company’s most visible products the ST6 transmission has also helped the company through a challenging economic climate.
 “It was a few years after the GFC hit America and we were in a rebuilding phase after being 

Robby Gordon and other Trophy Truck racers rely on Albins’s ST6

The Albins ST6 transmission is de rigeur in Supercars and has also earned its stripes in other racing disciplines around the world

The durable AGB 
is the choice of 
championship off-road racers

The Albins ST6 in its inline confi guration
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AUTO ACTION  
- Supporting Australia’s Motorsport 
Industry and Advertisers
 

Australia has a rich heritage of producing race cars and motorsport equipment. As Australia’s premium motorsport 

publication, AUTO ACTION has made a substantial commitment to the motorsport industry and the products that 

are made for motorsport.

Our commitment to supporting the Industry. We have a regular technical feature that focus’s on the motorsport 

manufacturing industry in Australia.  

AUTO ACTION’S LOCAL HEROES 

Australian Motorsport Manufacturing In Focus Is a regular technical feature that will showcase the fantastic cutting 

edge manufacturing technology that exists in Australia.

We go behind the scenes and talk to the people who are at the cutting edge of manufacturing, in many cases 

our locally produced equipment is sold around the world for use in many forms on international motorsport, from 

Formula 1, NASCAR, Endurance racing to Touring cars that compete around the world.

These technical features ad value to manufacturing advertisers, giving them extra exposure for their products and 

services.

 

UNDER THE SKIN

AUTO ACTION also has more technical based stories to interest the readers, racers and motorsport industry people 

who read Auto Action.

 

Our Under The Skin series features in every issue of Auto Action and we take a technical look at what goes into the 

build of a race car. This feature is not restricted to the top level categories but features a mix of vehicles from across 

the motorsport scene.

 

Lot’s of technical pics and the story behind the build of each vehicle give our readers access to cars and the 

engineering behind them that is not normally seen.
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UNDER THE SKIN

I
N ITS 10-year history, the development of Touring 

Car Masters has been rapid as the class has moved 

away significantly from its amateur Group N roots 

to become a semi-professional category featuring 

names like John Bowe, Steven Johnson and Jim 

Richards.
The level of car preparation and development has 

also lifted as demonstrated by the recent additions of 

Andrew Fisher’s Ford Falcon GT, Jason Gomersall’s 

Holden Torana A9X, Marcus Zukanovic’s Ford Falcon 

XD and Mark King’s newer-shape Chevrolet Camaro RS, 

all of which have made use of the continued freedoms 

allowed under updated rules. 

However one driver, Adam Bressington is bucking the 

trend. His 1969 Chevrolet Camaro SS has continued 

to be a highly competive car that has not upgraded to 

some of the more recent freedoms and yet after nearly 

10 seasons continues to be as competitive as ever.

Bressington has been driving the car for two years 

now, taking over from former open-wheel and touring 

car driver Andrew Miedecke, who had garnered strong 

results during his time behind the wheel. Bressington 

had had a disastrous year in a Holden Monaro owned 

by Jim Morton in 2013 and entered rounds sporadically, 

until Bob Middleton offered a drive in the Camaro at the 

Queensland Raceway round in 2016.

It was a strong round for Bressington, who then 

enjoyed another at Bathurst before Middleton 

suggested he should contest the series full time in 2017.

“I’ve always enjoyed the category,” Bressington told 

Auto Action.
“I had a great run at Bathurst [2016] where I was 

battling Bowe, Johnson, (Glenn) Seton and Kingy 

[teammate Mark King], then Bob suggested ‘we better 

do it next year’, so we did.”

Bressington has been a frontrunner over the past two 

seasons of TCM in what is one of the oldest cars in the 

field. He acknowledges that it may not be the fastest 

in a straight line or the lightest car in the field, but he 

explained the car is well balanced and a pleasure to 

drive.
“It is a nicely balanced car that has been engineered well. 

“It’s a special thing to drive and it’s good under 

brakes. It was really good in the wet at Bathurst, 

which is the first time I had run in the wet with newer 

tyres. I feel comfortable in the car despite not having 

the seat time I’d like. We don’t test, we do our testing 

during the practice sessions at a race meeting,” 

Bressington explains.

The guru behind Bressington’s Camaro is the 

experienced Mark Peacock, affectionately known as 

‘Birdman’. Peacock has been preparing Middleton’s 

array of racing machinery for 30 years, detailing to Auto 

Action how far TCM has evolved in its short history.

“It evolved from Group N, but the cars are 

notoriously fragile because they are all production-

based and the life of those cars are getting so old 

now,” Peacock explained.

“The main issue was the reliability, so it has 

transformed into this, which basically are Group N cars 

with some modifications to make them more reliable 

and safer in the form of better brakes, better gearboxes, 

better diffs. 
“It was just simply from a reliability point of view and it 

really started out as gentleman racing, but very quickly 

– within 2-3 years – it became a senior’s tour for retired 

racing drivers and it got pretty serious.

“We’ve had a fair bit of evolution in the 10-12 years 

it has been going, but we’ve got to the point where 

the availability of parts is a lot thinner in terms of 

panels, and with the engine rule changes, it has 

developed into a very serious category. 

“Considering the differences between one of 

these and a Supercar, these have no tyres, no 

brakes and only four gears, yet they aren’t that much 

slower.”
This is mainly down to the engine. The 350 small block 

Chev motor is made almost entirely of aftermarket parts 

due to the limited supply and reliability of the 

originals. To keep up with the frontrunners, 

the engine is good for almost 700bhp, 

using a single four-barrel carburettor and 

utilising a dry sump.

“We have a reasonable amount of freedom in the 

engine, we have control cylinder heads, 

there are certain types approved for each 

engine and we’re not allowed to use much 

in the way of exotic material, so no titanium 

rods or cranks,” Peacock said. 

“The engine side of it, now that it has 

gotten so serious, when we first started 

a 530hp engine was good enough, but 

now if you’re not pushing 700hp, you’re 

nowhere.”
When quizzed where the aftermarket 

parts are produced, Peacock explained 

that most of the parts are custom designed 

and built in Australia. He went onto explain 

further that originally he utilised American 

parts and modified them slightly to suit 

Australian racing conditions, but that local 

components have proven to be the equal 

of the imported parts.

“Most of those are custom and built 
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The Whiteline Racing Chevrolet Camaro has been a mainstay of the Touring Car Masters 

field for nearly 10 years, first in the hands of Andrew Miedecke and now with Sydney-

based engine components distributor Adam Bressington. Auto Action took a look under 

the skin of the brutish yellow Camaro, which has been a constant thorn in the side of both 

John Bowe and Steven Johnson at the front of the Touring Car Masters field

Although close to 10 years 

old, the Whiteline racing 

Camaro continues to be as 

competitive as ever in the 

hands of Bressington.



RATES & SPECS - Web & Online
Take advantage of AUTO ACTION’s unique position in the motor racing industry. With over 000,000 weekly web 

site impressions you have a direct line of advertising to customers active in the industry. 

Call Bruce today to discuss your advertising strategy.

MRECS 

Booking of 10,000 Mrecs - $45 per 1000 views - $450.00 plus GST - Minimum

Booking of 20,000 Mrecs - $40 per 1000 views - $800.00 plus GST

Booking of 30,000 Mrecs - $30 per 1000 views - $900.00 plus GST

 

LEADER BOARDS - TOP OF PAGE 

Booking of 10,000 Mrecs - $50 per 1000 views - $500.00 plus GST - Minimum

Booking of 20,000 Mrecs - $40 per 1000 views - $800.00 plus GST

Booking of 30,000 Mrecs - $30 per 1000 views - $900.00 plus GST

 

WEB SITE TAKE OVER - ALL LEADER BOARDS AND MRECS

Booking of 1 day - $750 - Plus GST - Minimum

Booking of 2 days - $900 - Plus GST

Booking of 1 week - $1,250 plus GST

 

NATIVE ADVERTISING POST - With face book posting

1 post with 4 images and text - $750 plus GST

2 posts with 4 images and text - $1,000 plus GST
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MREC 
300x250  
pixels

DOUBLE 
MREC 
300x500 
pixels

LEADER BOARD 728X200 PIXELS

WEB SITE  
TAKE OVER

NATIVE ADVERTISING POST



AUTO ACTION - Now available 
for digital download
An Auto Action subscription is available in either print or our 

newly launched digital format. 

An Auto Action yearly print subscription includes 26 issues 

featuring the latest news, previews, analysis, features and 

results across international, national and state competitions. 

The improved mailing service means the magazine is well 

protected from the elements arriving straight to your doorstep 

for AUD$199 including postage.

Auto Action has also recently released its new digital issue on 

issuu.com/me8674 with subscriptions priced at AUD$112.50.

For our Kiwi friends we also offer both subscriptions at the 

price of AUD$237.50 and internationally at AUD$275.00.
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 For more information on subscriptions, please 

contact Heath on (03) 9563 2107 or heath@

autoaction.com.au and he will guide you 

through the subscription process.


